


































Senior Management Program
IPADE, Guadalajara Campus





     

MBA  
  

Full-time MBA
The mission of the Full-time MBA Program is to 
develop business leaders with a high academic 
standing expansive national and international 
management vision, a social and ethical 
commitment to Mexico’s social, corporate, and 
economic development.

The knowledge, skills, and attitudes students 
develop in this Program will allow them to 
perform at a high level in their careers as top 
management professionals.

  
110  Graduates
    2   Campuses: Mexico City and Monterrey

   
IPADE is seeking to expand the global diversity 
of its student body through promotional 
campaigns, designed not only to bring IPADE 
closer to senior management in Mexico but 
also throughout the world. To that end, IPADE 
advertised its Full-time MBA Program through 
a campaign in India. The campaign is geared 
to the highly demanding students of India, 
Indonesia, the Philippines, and some European 
countries who are insisting on a world-class 
business education. IPADE is an attractive 
option for the international market thanks to its 
academic rigor and the fact that the program is 
now conducted exclusively in English.

  
Global Case Competition
The Global Case Competition is a contest 
organized by IPADE, with sponsorship from 
Deloitte Mexico and Novartis, that seeks to 
encourage the strategic abilities of the Full-
time MBA Program participants and support 
the sponsoring companies in their strategic 
recruitment efforts. 

The competition’s fifth edition involved 42 
participants from IPADE’s Mexico City and 
Monterrey campuses, as well as participants 
from foreign business schools like Tuck School 
of Business, Marshall School of Business, 
Darden School of Business, IAE Business School, 
CEIBS, and Telfer School of Management.

Executive MBA 
The profound transformation that the 
Executive MBA participants experience serves 
as a catalyst for their managerial careers, 
reinforces their confidence in decision making 
abilities, and perfects the skills necessary for 
taking on positions of greater responsibility.  
Their IPADE experience and education 
impacts their leadership capabilities, global 
business vision, and gives them a profound 
sense of the company’s social mission. 

286  Graduates
     3  Campuses: Mexico City, Guadalajara,
          and Monterrey

The Executive MBA, just like the Senior 
Management Programs, launched a digital 
marketing campaign via the main Internet 
search engines. These campaigns were designed 
to respond to the specific needs of the markets 
served by the Mexico City, Monterrey, and 
Guadalajara campuses.

THE IPADE FULL-TIME MBA WAS ADVERTISED IN INDIA AS AN 
ATTRACTIVE OPTION FOR INDIAN STUDENTS ENTERING THE 
INTERNATIONAL MARKET.  
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Executive MBA Program 
IPADE Mexico City Campus





CONTINUOUS UPDATING 
MANAGEMENT PROGRAM

The complex and ever-changing business 
environment forces businesspeople and 
managers to constantly develop their skills and 
stay current with the latest management trends. 

The Continuous Updating Management Program 
IPADE is offered to graduates each year and 
confirms our commitment to permanent and 
continuous education within the Mexican 
business sector, and to maintaining the most 
important business networking community in 
the country.  

1,152     Participants
       4     Campuses: Mexico City, Monterrey,
              Guadalajara, and Puebla
       9     Modules

 
Economic Environment (EE)
Perspectives and Analysis when Faced with 
Worldwide Economic Challenges

Managerial Control and Information (C)
The Moment to Act Has Arrived…Execution 
and Control as Competitive Advantage

Operations Management (P)
The role of Processes in Making an 
Organization Competitive 

General Management (DG) 
Practical Truths in Management:  
Beyond Analogies
 
Social and Political Environment (EPS)
Building a New Institutional Governance 

Human Resource Management (DP)
Organizational Transformation and 
Competitiveness: “Change or Die” 

Organizational Behavior (FH)
People: The Generational Transition of a 
Family Company
 
Financial Management (F + AD)
Mergers, Acquisitions, and the Sports Industry
 
Marketing Management (M)
A Different Kind of Marketing: Creating  
Shared Value

INTERNATIONAL CONTINUOUS 
UPDATING MANAGEMENT COURSE (CICA)

From June 29 to July 3, 2015, IPADE’s Mexico City 
campus hosted the International Continuous 
Updating Management Course, which brought 
together managers and entrepreneurs from 
Mexico, Central America, and South America to 
introduce cutting edge themes affecting senior 
management and to promote networking. 

260 Participants
    5 Countries: Dominican Republic,
   Colombia, Costa Rica, Ecuador,  
 and Guatemala

CEO LECTURE SERIES

The CEO Lecture Series is a series of sessions 
that brings the most important leaders in 
global management together with members 
of the Mexican business community to share 
points of view on common issues they face. 

December 4, 2014
Jean-Philippe Courtois
President of Microsoft International

June 18, 2015
Siobhan Talbot
Group Managing Director of Glanbia

EXTRAORDINARY SESSIONS

One of the main functions of these sessions 
is to share management experiences. 
Distinguished guests come to IPADE to 
engage in discussion with participants and 
graduates, and enrich their global vision of 
the business world.  

December 12, 2014
“Creativity as a Business Model” 
José Antonio Dávila Castilla, Professor of 
General Management at IPADE

April 30, 2015
“Perspectives on the Global Economy and its 
Impact on the Mexican Economy” 
Pedro Videla, Professor and Head of the 
Economics Department at IESE Business 
School

May 28, 2015
“The Future of Marketing” 
Dipak C. Jain, Professor and Director of 
the Sasin Graduate Institute of Business 
Administration of Chulalongkorn University
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RESEARCH CENTERS

FROM THEIR INCEPTION, IPADE’S RESEARCH CENTERS WERE DESIGNED 
TO ENHANCE THE ADVANCEMENT OF KNOWLEDGE ACQUIRED BY IPADE’S 
COMMUNITY AND TO COMPLEMENT ITS CONSTANT COMMITMENT TO 
GLOBAL ECONOMIC, SOCIAL, AND POLITICAL TRANSFORMATION. 

The research carried out at these five Centers broadens our leaders’ knowledge 
base, and promotes scientific, humanistic, and technological innovation. Constant 
research activity at these centers allows IPADE to systematically approach diverse 
topics in an environment conducive to solving problems that concern all of society. 
This work is always carried out from a critical perspective, which leads to a better 
understanding of reality. 
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Dipak C. Jain
Director and Professor of the Sasin Graduate Institute of Business 
Administration of Chulalongkorn University

















IPADE Mexico City Campus







GOLF TOURNAMENTS

IPADE organizes golf tournaments throughout 
the year to raise funds for the various schools 
the Institute sponsors. These events bring 
together IPADE graduates and companies 
from different sectors in Mexico to improve 
education for hundreds of boys and girls at El 
Peñón, El Pinar, and the Jaltepec Rural School.

Guadalajara
The IPADE Guadalajara Invitational Golf 
Tournament is organized to support diverse 
social works, including the Jaltepec Rural 
School, which provides education for low-
income girls. This tournament offers IPADE 
the opportunity to reaffirm and promote 
one of its fundamental missions among its 
graduates: to encourage social responsibility 
among Mexican leaders for the benefit of 
organizations and society. 

October 24, 2014
El Río Country Club, El Arenal, Jalisco

108     Attendees

Sponsors: 
Credomatic, Tequila Herradura, Natural Scents, 
El Río Country Club

Monterrey
Businesspeople, professors, graduates, and 
participants came together for the tenth 
edition of the IPADE Monterrey Invitational Golf 
Tournament, which was organized to benefit 
the El Pinar Technical School in Hospitality 
Services. This school offers technical and 
higher education courses for low-income young 
women in Arteaga, Coahuila.

April 17, 2015
Club de Golf Valle Alto, A.C., 
Monterrey, Nuevo León

70     Attendees

Sponsors: 
Monex, Dell, Ziphra, Villauto, Acura, Inniva, 
Infinity

Mexico City
In 2015, the institute organized the tenth 
edition of the IPADE Mexico City Invitational 
Golf Tournament to raise funds in support of 
the El Peñón School. The event is sponsored 
by various companies that are equally 
committed to improving education in Mexico. 

March 23, 2015
Bosque Real Country Club 
Huixquilucan, Estado de México 

180      Attendees

Sponsors: 
Axtel, BBVA Bancomer, Grupo Control, Montepío 
Luz Saviñón, Jaguar Land Rover

IPADE PROMOTES SOCIAL RESPONSIBILITY 
AMONG MEXICO’S LEADERS. 
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Students from Colegio Montefalco









IPADE BUSINESS SCHOOL
Board of Directors

Rafael Gómez Nava
Dean

Julián Sánchez García
Associate Dean & Academic Director 

Laura Ponce de León Garduño
Secretary General
Human Resources Director

Lorenzo Fernández Alonso
Monterrey Campus Director

Antonio Casanueva Fernández
Guadalajara Campus Director

Roberto Manríquez Delgado
Academic Director

Ernesto Bolio Barajas
Full-time MBA Corporate Director

Rafael Ramírez de Alba
Executive MBA Director

Juan Romero McCarthy
Special Programs Director

Gonzalo Díaz García
Liaisons Director

Alejandro Llovet Abascal
Chief Operating Officer

Miguel Espinoza García
Administrative Director

Paulo Tort Ortega
Corporate Communications Director

MEXICO CITY
Floresta No 20
Col. Clavería, Del. Azcapotzalco
02080 México, D.F.

+52(55) 5354 1800

GUADALAJARA
Av. Carlos Llano Cifuentes No 3000
Fracc. El Río Country Club
45350 El Arenal,  Jalisco.

+52(33) 3627 1550

MONTERREY
Blvd. Díaz Ordaz No 100
Col. Santa María
64650 Monterrey, N.L.

+52(81) 8220 0200
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